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Glamourous Opening of

(From left) Mr Stephane Fabregoul, General Manager
of W Singapore - Sentosa Cove, Mr Kwek Leng Joo,
CDL Managing Director, Mr Lim Hng Kiang, Minister for
Trade and Industry, Mr Kwek Leng Beng, CDL Executive
Chairman and Mr Stephen Ho, President of Asia Pacific,
Starwood Hotels & Resorts.

W Singapore –
					 Sentosa Cove
The first W Hotel in Singapore celebrated its opening with a
spectacular bash on 20 October 2012. Over 1,000 stylish, wellheeled guests attended the event – "Island Glamour Unleashed",
where they were entertained by a global line-up of DJs, stylish
acts, hottest music and boldest fashion. The party saw the who's
who in Singapore in attendance, including local celebrities, trend
influencers, tastemakers and hip individuals. Some of the notable
names spotted that evening included the likes of Kit Chan, Zoe
Tay, Denise Keller and Dominic Lau. The opening of W Singapore
- Sentosa Cove marks the W brand’s 43rd hotel worldwide, and the
seventh W Hotel in Asia Pacific.
"Island Glamour Unleashed" fused all of the elements that
define W Hotels globally as the category innovator and industry
leader showcasing what's new and next in design, fashion and
music. Flown in from the UK especially for the event, superstar
DJ Mark Ronson spun his famous beats alongside Michaelangelo
L'Acqua, W Hotels Global Music Director throughout the night.
The freshest fashion trends from local up-and-coming fashion
designers took to the runway at a high octane fashion show
featuring works of Singapore hottest new designers Chelsea
Scott-Blackhall from label Dzojchen and Priscilla Shanmugam from

label Ong Shunmugam. Throughout the hotel, forward design
and interactive experiences took centre stage embracing the
eclectic and evolving culture of W Hotels Worldwide.
The event began at 5pm when Guest-of-Honour Mr
Lim Hng Kiang, Minister for Trade and Industry initiated the
evening with a glorious ribbon-cutting ceremony. He was
flanked by Mr Kwek Leng Beng, City Developments Limited
(CDL) Executive Chairman; Mr Kwek Leng Joo, CDL Managing
Director; Mr Stephen Ho, President of Asia Pacific, Starwood
Hotels & Resorts and Mr Stephane Fabregoul, General
Manager of W Singapore - Sentosa Cove.
“As a global hotelier, it brings me great joy to present the
W Singapore - Sentosa Cove. We are proud to partner with
Starwood Hotels & Resorts to officially open this exciting and
stylish marina retreat at Sentosa Cove. The savvy and stylish
'W' brand will redefine the luxury waterfront lifestyle and
invigorate the marina community. As Singapore moves into a
brand new level of live, work and play, we bring the 'wow' into
the mix, establishing Singapore as one of the most compelling
destinations in the region to visit,” said Mr Kwek Leng Beng.

Designed by architects WATG and renowned design firm Rockwell
Group, the hotel has been inspired by the buzzing energy of the city set
against Sentosa’s natural surroundings. It comprises 240 guest rooms
and suites, two signature restaurants, a destination bar, the W Lounge
experience, WET pool deck and bar, Away Spa, and more than 1,500 square
metres of modern meeting and event space.
All guest rooms and suites are equipped with the signature W Bed,
Munchie Box stocked with exclusive amenities, 40” LED HD TV, state-ofthe-art surround sound system, high-speed Wi-Fi, and MP3 player plugand-play device. Bathrooms are stocked with Bliss® amenities to ensure a
relaxing experience. In addition, W’s signature Whatever/Whenever® service
philosophy offers guests whatever they want, whenever they want it, as long
as it is legal.
W Singapore - Sentosa Cove is owned and developed by CDL.
For reservations and more information, please visit www.whotels.com/
singapore.

For a chill-out moment, WET Bar is a poolside spot to
socialise, sip and nibble.

Only minutes away from downtown Singapore, W
Singapore - Sentosa Cove is an urban oasis that infuses the
energy of a cosmopolitan city with Sentosa Island’s tropical
landscape. The hotel and The Residences at W Singapore
– Sentosa Cove are situated in the heart of Sentosa Cove,
adjacent to Quayside Isle, a unique specialty retail complex
with waterfront restaurants and shops.

Setting a new gourmet scene in Singapore, SKIRT, the W brand’s
first contemporary grill restaurant, makes its debut with a slick bar
for sipping the latest cocktails and aging cabinets serving the finest
meats, sensational seafood, signature soups and tantalising desserts.

Patterns evoking the like of
Singapore’s national flower, the
Vanda Miss Joaquim Orchid, can
be found throughout the hotel and
serves as inspiration for guestrooms
such as the Fabulous Room (left).
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Sustainability
Milestone in Style

CDL Sets Another

Sustainability 			
			
Makes Business Sense

International Green Building Conference (IGBC)
Over the past two decades, a huge paradigm shift has
taken place within the real estate sector when it comes to
sustainability and green building. Increasingly, more companies
have become advocates of green building and some are
actively educating their stakeholders about the concept.

W Singapore - Sentosa
Cove (right), together
with The Residences at
W Singapore - Sentosa
Cove, Quayside Isle and
The Oceanfront @ Sentosa
Cove, are the only BCA
Green Mark Platinum
Award properties in
Sentosa Cove.

Sustainability makes business sense and adds value to
businesses – this was the key takeaway for members of the
media and analyst community who attended CDL's Media and
Analyst Sustainability Showcase on 2 October 2012.
The event was held at the newly-opened W Singapore –
Sentosa Cove, which is developed and owned by CDL. It was a
fitting location given that it is Singapore’s greenest new hotel.
Hosted by CDL Managing Director Mr Kwek Leng Joo,
together with members of CDL’s senior management team, the
showcase kicked off with presentations on CDL’s sustainability
philosophy and green initiatives. Guests were later given a
tour of the W Singapore - Sentosa Cove; seeing for themselves
the hotel’s green features and environmentally-sustainable
practices.
Being CDL’s latest green development to open its doors,
W Singapore - Sentosa Cove is not just Singapore’s trendiest
destination, but is also the first new hotel to be accorded the
Building and Construction Authority (BCA) Green Mark Platinum
Award. The 240-room stylish hotel is designed, built and
managed with environmental sustainability in mind. CDL’s green
investment in the hotel amounted to approximately 3.5% of the
construction cost. Featuring an extensive array of both active
and passive architectural design elements for energy and water
efficiency, the hotel is estimated to achieve energy savings of
over 3,300,000 kWh or some S$930,000 per year.
In addition to W Singapore - Sentosa Cove, The Residences
at W Singapore – Sentosa Cove, Quayside Isle and The
Oceanfront @ Sentosa Cove make up a total of four uniquely

CDL Managing Director Mr Kwek Leng Joo highlighted
this in his keynote speech at the IGBC held at Marina Bay
Sands from 10 to 12 October 2012, attended by close to 1,000
delegates.

sustainable properties developed by CDL which all bear the
distinction of being the only Green Mark Platinum projects in
Sentosa Cove.
CDL has been a firm advocate of Corporate Social
Responsibility (CSR) and champion of Singapore’s green built
environment. Its corporate strategy has been founded on a triple
bottom line approach – developing the right balance between
financial performance, environmental stewardship and social
engagement, for continued growth, business excellence and
sustainability.
For over a decade, CDL has been incorporating and
integrating CSR policies in its business operations, striving to
develop and manage properties in an energy-efficient and costefficient manner, while also influencing various stakeholders and
supply chains through outreach initiatives.

He recalled that in the 1990s, when CDL was trying to
find like-minded partners in the green building journey, it was
a seemingly uphill task at that time. "Today, I can safely say
that sustainable development, environmental management,
best Environmental, Health and Safety practices at worksites,
these have become somewhat second nature to our industry –
though improvements continue, and must be made," said Mr
Kwek. He attributes this change in mindset to five main factors:
politics, investor activism, risk management, economics and
public pressure.
Notably, the rise of social media and the increasing
readiness of stakeholders (investors, shareholders, NGOs and
even general members of the public) to voice their concerns in
the online sphere, have galvanised companies to take action.
Mr Kwek added that green practices do make business
sense. CDL invests between 2% and 5% of each new building’s

construction cost in green design features and actively
encourages its tenants and buyers to participate in green
initiatives, such as raising the air conditioning temperature in
commercial facilities by one degree. Between 2008 and 2011,
37 CDL Green Mark certified buildings accounted for electricity
savings of an estimated S$19.7 million. On top of this, CDL’s
efforts have gained it local and international brand recognition
for sustainability.
Asia Pacific Green Builder of the Year Award
Affirming this, on 25 September 2012, CDL’s green building
initiatives garnered the company the coveted titled of the Asia
Pacific Green Builder of the Year by global research and growth
consultancy, Frost & Sullivan. This award for the real estate
sector is conferred as part of the 2012 Frost & Sullivan Asia
Pacific Green Excellence Awards, which honours companies in
the Asia Pacific region that have excelled in green product and
technology innovation, and service achievements across various
industries. CDL emerged as the best-in-class performer for the
Builder of the Year category following a rigorous measurementbased assessment and benchmarking process. In its analysis
report, Frost & Sullivan acknowledged CDL’s dedicated efforts
in adopting green concepts and technologies in the design and
construction of its projects as well as the constant education of
its customers about green building benefits.
Moving forward, beyond the real estate industry, CDL
intends to influence the community at large on the benefits of
green building.

Having led the development of green building in Singapore
since the late 1990s, CDL backs up its environmental commitment
by investing between 2% and 5% of the construction cost of a
new development on green building design and features.
As Singapore’s green property pioneer, CDL has to its name
62 BCA Green Mark developments – including 21 Green Mark
Platinum projects (the highest status for green buildings in
Singapore) – the most for a private developer on both counts.
CDL was also the inaugural recipient of the following BCA awards
in 2008, 2009 and 2011 respectively: the Green Mark Champion,
the Built Environment Leadership (Platinum) as well as being the
only Green Mark Platinum Champion to date.

During his keynote speech at the IGBC
Conference 2012, Mr Kwek shared the main
factors that contribute to the changing
landscape of the green building journey.
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CDL Achieves

Healthy Revenue

Embracing the

Upper Echelons
of Society

of S$1.6 billion for Half Year Ended 30 June 2012

At its half year (1H) ended 30 June 2012 results briefing
for media and analysts, CDL announced the achievement of a
healthy S$1.6 billion in revenue, robust increase in residential
sales by 57% and RevPAR growth for hotel operations with
14.2% increase in Asia. The Group also maintains a healthy
balance sheet.
For 1H 2012, the Group posted revenue of S$1,634.5
million (1H 2011: S$1,753.1 million) and attributable profit
after tax and non-controlling interests of S$294.5 million (1H
2011: S$503.2 million).
Property development remained a key contributor to
the Group’s pre-tax profits. Its current residential projects
continued to enjoy healthy take-up rate. For instance, The
Rainforest, a joint venture 466-unit Executive Condominium
in Choa Chu Kang was launched in January 2012 and is now
100% sold. Though strong sales were achieved for its recent
residential launches of mass market projects and ECs, lockedin profits could not be booked in as they have yet to reach
recognition stage.
In June 2012, the Group successfully tendered for a
land parcel at Buangkok Drive / Sengkang Central, just
beside Buangkok MRT station. It plans to develop a 640-unit
luxurious condominium on this site. In addition, two project
launches are in the pipeline, subject to market conditions.

Artist’s Impression
Artist’s Impression

They include Echelon, a 508-unit condominium at Alexandra Road
and a 912-unit condominium at Pasir Ris Grove which are a short
walking distance to Redhill and Pasir Ris MRT stations respectively.
The hotel operations from the Group’s subsidiary, Millennium
and Copthorne Hotels plc (M&C), was the second highest
contributor in pre-tax profits with overall RevPAR (in constant
currency terms) increasing by 4.5% and 5.2% for Q2 and 1H 2012
respectively. Additional profits also came from its joint venture in
China and good progress on M&C’s asset management projects.
On the commercial platform, for 1H 2012, the Group’s
office portfolio continues to enjoy healthy occupancy of 94%, as
compared to the national average of 89.1%. At City Square Mall,
new anchor tenant – Toys`R'Us and first flagship Babies`R'Us in
Southeast Asia – has opened, while visitors can look forward to
the upcoming Golden Village Cinema in mid-November.
In addition, the opening of the 240-room W Singapore
– Sentosa Cove hotel in September 2012 made the value
proposition of the ‘W’ lifestyle more visible, providing a good
opportunity for the re-launch of The Residences at W Singapore
– Sentosa Cove and heightened buzz for the retail units (up to 16
contemporary international dining concepts and seven specialty
retail stores) at Quayside Isle that are expected to open for
business before the year-end.

In May 2012, CDL previewed
UP@Robertson Quay, a
99-year leasehold hotel-cumresidential development in the
vibrant district of Robertson
Quay. Comprising two
hotel blocks with 300 hotel
rooms and one block of 70
residences, it is set to define
a new standard of riverside
living in the city.

Prospective homebuyers looking for a central, wellconnected quality home need search no further with the
upcoming launch of Echelon. CDL’s latest soon-to-beunveiled development is located at the edge of the prime
Tanglin residential enclave, just a few minutes’ walk to the
Redhill MRT Station and a 10-minute drive to Orchard Road,
the Central Business District and Marina Bay area, and a
15-minute drive to Sentosa. Echelon is also well served by
major arterial roads and expressways such as Alexandra
Road, Tanglin Road and the Ayer Rajah Expressway.
In the vicinity are established retail, recreation and
educational amenities. Residents can enjoy the convenience
of nearby shopping facilities such as IKEA Alexandra,
Queensway Shopping Centre, Tiong Bahru Plaza and
shopping malls along Orchard Road that are a short drive
away. Reputable educational institutions such as Crescent
Girls’ School, Gan Eng Seng Primary and Secondary
School, CHIJ St. Theresa’s Convent and the Management
Development Institute of Singapore are located nearby.

Artist’s Impression

Residents can enjoy a leisurely swim or
relax by the lap pool, fringed by greenery.

Echelon is the brainchild of a collaboration between CDL
and award-winning architectural firm SCDA, with renowned
architect Chan Soo Khian as the creative mind. Envisioned as
a "Sanctuary in the Sky", Echelon comprises two distinctive
43-storey twin towers of soaring height with voluminous
sky terraces, carefully pocketed at various levels to offer
breathtaking space for leisure activity as well as amenities
such as the Sky Gym, Yoga Terrace and Spa Lounge. One
to four-bedroom apartments as well as penthouses are
available. The unit layouts are designed to invoke a lifestyle
that one will aspire to. For instance, the three and fourbedroom premium loft units feature a double-volume living/
dining space and private lift access.
At Echelon, lush green and tranquil waterscapes set
amidst resort-like surroundings will calm and soothe the
senses of residents as they unwind after a long day. A
plethora of facilities such as 50-metre Lap Pool, Wading
Pool, Tennis Court and Relaxation Veranda provide varied
choices for recreation.
For enquiries, please call (65) 6877 1818.

The awe-inspiring Echelon features 508 units
spread over two 43-storey towers.

Artist’s Impression
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Honoured

Mr Kwek Leng Joo
for Achievements and Creative Contributions

Cutting the cake (from left): Mr George Yeo,
Mr Tony Chew, Chairman of the SBF, His
Excellency, Dr Tony Tan Keng Yam, President
of the Republic of Singapore, Mr Kwek Leng
Joo, CDL Managing Director and Mr Sat Pal
Khattar, former chairman of the SBF board of
trustees at the SBF 10th Anniversary Dinner.

The change leader is also a
dedicated champion of the arts and
youth development, initiating platforms
such as the CDL-Singapore Compact
Young CSR Leaders Award, CDL
Singapore Sculpture Award and the CDL
Singapore Young Photographer Award.

Gunning for Glory
at the 13th SIAS Investors’ Choice Awards
CDL Executive Chairman Mr
Kwek Leng Beng (extreme
left) and CDL Managing
Director Mr Kwek Leng
Joo (extreme right) with
SIAS CEO Mr David Gerald
(second from left) and Mr
Brendan Wood (third from
left). Due to its stringent
criteria, the Brendan Wood
International - SIAS TopGun
CEO Designation Award has
been conferred on no more
than 10% of major corporate
leaders globally.

Honouring Founding Fathers of Singapore Business Federation (SBF)
At the SBF 10th Anniversary Dinner on 10 October 2012, CDL Managing
Director Mr Kwek Leng Joo was recognised as a founding father of the SBF,
together with Emeritus Senior Minister Mr Goh Chok Tong, former Foreign
Minister Mr George Yeo, and Founding Chairman Mr Stephen Lee.
In 1998, then Prime Minister Mr Goh Chok Tong urged the Singapore
Federation of Chambers of Commerce and Industry (SFCCI) to examine
how it could restructure itself so as to enhance its effectiveness and better
serve Singapore's national interests. Mr Kwek, then president of the SFCCI,
proposed the establishment of SBF, which eventually became an apex
chamber to enhance the organisation of the business community in Singapore,
representing and advancing the interests of businesses both in Singapore and
abroad.
Lifetime Creative Achievement Award
Mr Kwek was also conferred the prestigious Lifetime Creative Achievement
Award by the American Creativity Association (ACA) on 31 August 2012,
making him the second Asian amongst 14 global recipients since the Award’s
inception in 1994. Previous recipients of the award include former astronaut
and ex-US Senator Mr John Glenn and Mind Mapping guru Mr Tony Buzan.
“The power of creativity is the ability to transcend traditions and norms,
transforming our thoughts and actions in all aspects of our lives. By creating
meaningful and dynamic ideas and initiatives, we can bring about innovative
change, thereby enriching the lives of individuals, businesses and the
community,” says Mr Kwek, who is both grateful and humbled to be bestowed
this honour.

DEMURE DIGNITY
A Rose
Is a Rose
Is a Rose
Is Not
A Rose
Her white and green (flesh)
Kiss your eyes;
Her Emperor Purple Petals
Bless your Mind;
Before you saw (see) her
She may have been born
To blush unseen,
And wake her sweetness
On the desert’s captured scene
She now is born again.
Seen by you
And gifting all
With unleashed beauty
That now holds,
In the World,
Humanity
In thrall
By Mr Tony Buzan, in appreciation of
Mr Kwek Leng Joo's photographic work,
Demure Dignity (above).

Helming a company is a multi-faceted, mammoth task
in this increasingly sophisticated and dynamic marketplace.
Chief corporate leaders have dual responsibility of setting the
organisation’s vision and strategy with their board of directors,
and being accountable for the subsequent execution.
To recognise the efforts and diligent leadership
demonstrated by top executives, Brendan Wood International
(BWI), a prominent capital markets intelligence agency, teamed
up with the Securities Investors Association Singapore (SIAS), to
inaugurate the Brendan Wood International - SIAS TopGun CEO
Designation Award in Singapore. Presented by BWI since 2009
for global public corporations, this Award is accorded to CEOs
who are best in class as rated by shareholders.
During the 13th SIAS Investors’ Choice Awards, the Brendan
Wood International - SIAS TopGun CEO Designation Award was
accorded to nine recipients. Notably, CDL Executive Chairman
Mr Kwek Leng Beng and CDL Managing Director Mr Kwek Leng
Joo were named joint winners as “Partners in the Office of the
CEO” for this award.
Leadership is a key factor as analysed by BWI’s shareholder
panel during the selection process. TopGun CEOs are assessed
on two or more of the following categories: ability to deliver
a TopGun Value Proposition (the company’s value statement
and corporate direction), leading a culture of accountability/
performance, establishment of a succession plan, effective
communication with constituents as well as ability to ensure safe

hands. In short, selected CEOs are trustworthy communicators
and world class visionary leaders and executors.
At the Awards, CDL also received the Singapore Corporate
Governance Award – 2nd Runner-Up (Big Cap) and the Singapore
Most Transparent Company Award – Runner Up (Real Estate
Category), in recognition of its exemplary Corporate Governance
and Transparency practices.

“Given the current business landscape and competition,
we recognise that aside from being profitable, we have to take
care of our people and the planet. Our employees are treated
with respect. All our business practices mitigate against
adverse environmental effects.
We communicate this vision and differentiated approach
via our communications framework. We hold regular media
and analyst conferences and investment road shows. Our
annual reports help us share information on investment
returns. We also hold annual general meetings and other
shareholders' meetings to keep our shareholders abreast of
the company's vision, and to foster constructive dialogue
between shareholders, the board and management.”
Mr Kwek Leng Beng, CDL Executive Chairman and
Mr Kwek Leng Joo, CDL Managing Director

09

City Pulse

Le Grove Serviced Apartments

Receives Outstanding
Recognition
from TripAdvisor

Situated in one of Singapore’s most prestigious
residential districts, Le Grove is just a short stroll
away from the renowned Orchard Road.

Each apartment is spacious
and designed to evoke a
homely feel.

For the past year, Le Grove Serviced Apartments
has consistently received exceptional traveller ratings on
TripAdvisor. As a result of the positive feedback and reviews, it
was awarded the Certificate of Excellence – a recognition given
to the most outstanding performers in TripAdvisor’s global
business community. With a rating of 4.0 out of 5.0, Le Grove
has earned its place amongst the very best in its industry. This
recognition is particularly significant because TripAdvisor’s
reviews and opinions are wholly user-based, which lend further
credence to the accolade.

from home as well as the thoughtful
service rendered by the staff.

Reviewers describe Le Grove as “great and roomy for
families”, “an oasis of calm” and a “delightful place for short
or long stays for families and executives”, amongst other
feedback. Guests particularly appreciate the spaciousness of the
apartments, the convenient locale, the feeling of a home away

Located along the verdant Orange
Grove Road, just minutes away from the
famed shopping and entertainment belt
of Orchard Road, Le Grove is an idyllic
oasis offering a total of 97 exquisite,

The glorious open concept kitchen is
equipped with a microwave, crockery
and washer-cum-dryer.

luxuriously furnished one-bedroom to three-bedroom apartments and penthouses. Its
facilities are carefully designed to suit the lifestyle and needs of its guests, ranging from
the fully-equipped gym, swimming pool and sauna to cosy interiors achieved through
a curated combination of beautiful fabrics, furniture and finishings. Guests also enjoy
a full suite of services which includes housekeeping, concierge and round-the-clock
security.
Coupled with the abundant foliage which enhances the charm of this tropical
paradise, Le Grove is the indisputable accommodation of choice for the discerning.
For more information, please call (65) 6732 2212 or visit www.legrove.com.sg.

Nestled amongst lush foliage, Le Grove is a
tropical paradise for those seeking sanctuary
from the bustle of the city.
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M&C Celebrates

World’s Greatest
Sporting Event
with the Millennium British Fair

Mannequins decked in
doorman uniforms from
several M&C hotels
around the world added
a special touch to the
exhibition.

The audience looked on with great interest as
fencers from Fencing Singapore put on their
special demonstration.

Millennium & Copthorne Hotels plc (M&C) held a
Millennium British Fair – a weekend fun fair, at Grand
Copthorne Waterfront Hotel to celebrate the Olympic
Games in London. Chairman of M&C Mr Kwek Leng Beng,
British High Commissioner H.E. Mr Antony Phillipson and
Nominated Member of Parliament Mr Nicholas Fang officially
launched the event.

Handcyclists from HAS were at the Millennium
British Fair to share more about the organisation.
Visitors were invited to try out the handcycle.

M&C also used the occasion to support sportsmen
by donating a portion of proceeds to the Handcycling
Association Singapore (HAS), a non-profit national sport
association dedicated to the development of disabled
athletes by promoting handcycle racing as a professional and
recreational sport.

“By partnering with M&C, we want to welcome the
world to Britain and show people what makes our country
such a great place in which to live, work, visit, invest and do
business,” Mr Phillipson said.
The carnival of fun and games was opened to the public.
The M&C hotels in Singapore prepared signature English fare
such as Fish and Chips, Bangers and Mash and Shepherd’s
Pie. There were games and retail booths to entertain both

adults and children, as well as special demonstrations by Fencing
Singapore, an association that promotes and nurtures the art of
fencing. A recruitment booth was also set up at the Fair to offer
job seekers a chance to work with any of the five M&C Hotels in
Singapore – Orchard Hotel, Grand Copthorne Waterfront Hotel,
Copthorne King’s Hotel, M Hotel and Studio M Hotel.
One special feature of the Millennium British Fair was an
exhibition sketching the hotel group’s growth and its British links.
The exhibition, titled The Millennium & Copthorne Journey, took
visitors through time – from the Group’s humble beginnings with
a single hotel in Singapore in 1971, to the global hotel owner
and operator that it is today with over 100 hotels worldwide and
30 more in the pipeline. Some of the renowned dignitaries and
celebrities who have graced the halls of M&C hotels throughout
the years were highlighted. The exhibition also gave an overview
of M&C’s community involvement and charity projects.

From right: Nominated Member of Parliament
Mr Nicholas Fang, M&C Chairman Mr Kwek Leng Beng
and British High Commissioner H.E. Mr Antony Phillipson,
officially launched the Millennium British Fair.

“It is good that focus is being put on the needy athletes
in Singapore, especially during this period of the Olympic
Games. The Olympics are a celebration of life and humanity
and should be experienced by everyone, especially those less
fortunate who may not have easy access to sporting activities,
said Mr Fang, who is also the President of Fencing Singapore.

“As a London-listed company with seven hotels
just in the British capital, we thought it will be fun
to celebrate the Olympics here with fun, food,
games and shopping. It’s a good time to show how
a Singapore group grew to become a major player
in the global hospitality sector,” said Senior VicePresident of M&C’s Asian region, Mr Lim Boon Kwee.

The hotels’ F&B booths were a great hit
with visitors at the fair.
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Millennium Biltmore Hotel is

Number One
Choice in LA
The hotel’s unparalleled architecture provides an
extraordinary setting for any occasion.

The Millennium Biltmore Hotel in Los Angeles was once again voted
“Winner: Best Hotel”, according to some 150,000 readers of LA Downtown
News. In addition, these same readers – who know Los Angeles best –
also named the iconic hotel the winner for Most Romantic Hotel and Best
Private Event Venue, as well as Reader-Recommended: Best Wedding Spot,
and the Biltmore’s stylish Gallery Bar was voted Reader-Recommended:
Best Hotel Bar in downtown Los Angeles.
A downtown landmark since its completion in 1932 and the “star” of
numerous movies and TV shows filmed at the property, it is easy to see
why the hotel consistently comes out on top. The Millennium Biltmore
Hotel, Los Angeles is where historic grandeur meets modern luxury, and

where “guest-centric” hospitality prevails. These are perfect reasons to be
recognised as the Best Hotel in downtown Los Angeles.
It is no surprise as well that the hotel has been named the Most
Romantic Hotel for the third year in a row. Aside from being magical
the minute a couple sets foot in the door, the hotel’s Romance Package
says it all: luxurious accommodations with a chilled bottle of Champagne
and sumptuous dessert for two waiting; a full breakfast buffet for two
in the elegant Smeraldi’s Restaurant, and late checkout. In addition, the
architecturally stunning ballroom complete with vivid frescoes, historic charm
and elegant décor makes the hotel a perfect wedding spot.
The hotel’s Gallery bar owes its trophy as Best Hotel Bar to history
– roots going back to the fabulous 1920s – as well as gorgeous wood
panelling, intimate lighting and the latest in cocktail inventions, traditional
favourites and live music on weekends.
In short, LA Downtown News readers have heaped honours on the
Biltmore because, for history, opulence, beauty, luxury and incomparable
services, it is the Number One choice in town!

The Rendezvous Court, where Afternoon Tea is served in style in a uniquely
ornate setting, is the perfect venue for a memorable wedding photograph.

Millennium UN Plaza

Unveils New Identity
as ONE UN New York

Located on East 44th Street between First and Second Avenues,
ONE UN will set the standard for a series of enhancements at
other iconic Millennium sister properties around the world.

ONE UN New York opened in September with the launch of
the hotel’s new luxury West Tower. Formerly Millennium UN Plaza
Hotel, ONE UN offers guests a singular experience in its West
Tower, the first phase in a comprehensive three-part renovation of
the striking two-tower building.
The Millennium property’s re-branding as ONE UN marks
not only the completion of an over US$30-million West Tower
renovation, but also ushers a new era for both the hotel and its
neighbourhood, which has historically been underserved by the
luxury hotel market.
“As an owner and operator of hotels in major gateway cities
around the world, it is necessary for us to revitalise our business
and re-invent ourselves geared towards our global clientele. We
feel this is the perfect time to re-brand this unique hotel with
the launch of the West Tower. ONE UN – a name inspired by the
hotel’s illustrious neighbour, and physical address at One United
Nations Plaza – is a distinctive landmark in the city of New York,
home to the UN Headquarters. The hotel’s significant location
is reflected in its new name,” says Chairman of Millennium &
Copthorne Hotels plc Mr Kwek Leng Beng.

Capturing the couture spirit of New York and Paris, the West
Tower’s 154 fully renovated deluxe guestrooms and suites boast
plush interiors and state-of-the-art technology including touchscreen environment controls, iPod docking stations, Nespresso
machines and complimentary high-speed WiFi.
ONE UN New York has been the preferred choice for some of
the world’s greatest leaders and dignitaries since it opened in 1976.
“Few New York hotels can compete with our location – close to the
action, yet outside the frenetic currents of the city. ONE UN New
York will be more than a great hotel; it will be a unique international
sanctuary where one wants to come back time after time,” says the
hotel’s General Manager Ms Wanda Chan.

Spacious guestrooms feature floor-to-ceiling
windows which offer breathtaking skyline views.
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“The passion and energy of our youths should not be underestimated. I believe the
future lies in them – the leaders of tomorrow. Youth development is one of the key
priority areas for Singapore Compact. The Singapore Compact Youth Membership
network aims to nurture a civic minded generation to champion responsible business
practices, so that their actions and decisions can make a difference to their future.”

Winners of

Mr Kwek Leng Joo
CDL Managing Director
President of Singapore Compact for CSR

CDL-SC Young CSR Leaders Award
Honoured at International CSR Summit 2012
On 27 September, the fourth International CSR Summit
2012 was launched by Mr Tan Chuan-Jin, Acting Minister
for Manpower and Senior Minister of State for National
Development, amidst a surge in interest in Corporate Social
Responsibility (CSR) programmes for Singapore businesses
and institutions.
Mr Kwek Leng Joo, CDL Managing Director and
President of Singapore Compact (SC) for CSR, the national
society charged with promoting this value here, recently
outlined its plan to accelerate the pace of CSR adoption.
One key area is to engage more youths to lay down the
foundation of CSR among future business leaders. SC
launched a Youth Membership and to kick-start this effort, a
Memorandum of Understanding was signed between SC and
the National Youth Achievement Awards Council (NYAA) at
the Summit. From the NYAA Gold Awards Holders Alumni
(GAHA), a core group of young leaders will be formed to
champion CSR amongst the youths and at their work place.

At the Summit, the CDL-SC Young CSR Leaders
Award winners were also honoured. In its second year, the
Award is a competition which aims to promote thought
leadership amongst youths to foster greater CSR awareness
and achieve business excellence and sustainability. Held
annually, it is open to all tertiary students. Teams of three
to six participants banded together to take part. They
were connected to 10 Singapore-based SMEs from various
industries. Each team worked on a CSR strategy proposal for
the SME it was matched with.

The Winning Team – "SMIL.E Inc" (NTU)
Members: Ng Chiah Tze Iris . Law Chang Shui . Lim Qi Kai . Goh Jia Ying . Shermine Yeo
BUSINESS CASE DEVELOPED FOR MAINGUARD SECURITY SERVICES (S) PTE LTD
Established in 1974, Mainguard provides guard and patrol services as well as corporate and civil investigations. Team SMIL.E Inc highlighted the
difficulties faced by security guards and captured prevailing CSR challenges and opportunities in the security industry.
COMPONENTS IN THEIR WINNING CSR PROPOSAL
1.	Pledge to Care
Comprising two components – Awareness and Appreciation, to be carried out simultaneously.

The top winner, Team “SMIL.E Inc” from Nanyang
Technological University (NTU) walked away with a cash
prize of S$5,000 and a Championship Shield. Their CSR
proposal for a security firm impressed the judges with its
clear understanding of the CSR opportunities and challenges
facing the security industry. The second prize went to Team
“Muvericks” from the SMa Institute of Higher Learning Murdoch University; while the third prize was awarded to
Team “Sunshine” from NTU.

GOALS
· Public awareness of
the industry
· Call to Action for
greater appreciation of
security officers
RATIONALE
· Improve treatment
of officers
· Motivate officers
· Curb shortage of
officers

Awareness Campaign
· Care for Those Who
Care for You Posters
· Nationwide via 		
Zocards

Appreciation Acts
· Thank You Cards
· Monetary Tokens
of Appreciation

Outcome
· Improved treatment
towards security
officers

2.	MainGreen Waste Reduction
A two-step strategy to reduce waste through reusing and recycling used items.
GOALS
· Awareness of waste
reduction
· Integrate environmental
practices into Mainguard’s
business operations

3.

STEP 1: Monthly collection
drive
· Awareness of tenants on
recyclable/reusable items
· Competency in waste
collecting

STEP 2: Electronic-waste
collection
· Recycle e-waste generated
by clients through liaising
with the managing agent

Security Outreach
Engaging its employees and students as volunteers to disseminate security and fire safety information to the elderly in Singapore.
GOALS
· Instil spirit of volunteering
· Provide the elderly with
security advice

From right: Mr Tan Chuan Jin, Acting Minister for Manpower & Senior Minister of State for National Development,
Mr Kwek Leng Joo, CDL Managing Director and Team “SMIL.E Inc”, the winning team of the CDL-SC Young CSR Leaders Award.

RATIONALE
· Increasing waste disposal
· Lack of environmental
conservation knowledge
· Going beyond usual
security services

RATIONALE
· Ageing population: 9.3%
elderly
· Vulnerability to security
threats
· Tap on Mainguard’s
expertise

Gathering volunteers
· Employees can relate to
elderly better
· Approach local universities
· Link up with Lions
Befrienders

Reach out to the elderly
· Monthly visits
· Explain security & fire safety
tips through videos
· Distribute stickers
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4th CDL Singapore Young Photographer Award Uncovers

Promising Gems

CDL Recognised
				

for Exceptional CSR Practices

From left: H.E. Antony Phillipson, British High
Commissioner; Ms Esther An, Head of CSR,
CDL; Dr Vivian Balakrishnan, Minister for
the Environment and Water Resources; Mr
Steve Puckett, President, British Chamber of
Commerce Singapore.

Guest-of-Honour Dr Yaacob
Ibrahim (second row, third
from left),
Mr Kwek Leng Joo, CDL
Managing Director (second
row, centre) and the winners
of the 4th CDL SYPA.

Held biennially since 2006, the CDL Singapore
Young Photographer Award (SYPA) is a nationwide
photography competition that aims to discover and
nurture young photographic talents between 13 and
25 years old.

At the British Chamber of Commerce 13th Annual
Business Awards, CDL, a first time participant, emerged
victorious in the Exceptional Corporate Social Responsibility
(CSR) Practice category at the Awards Gala Dinner held on
4 October 2012. It beat two other established finalists – The
Body Shop International and Standard Chartered Bank – to
take home top honours.

The 4th CDL SYPA 2012 has blossomed both in
stature and scale. From receiving just 400 entries in
2006, the number of submissions has jumped more
than four-fold, hitting 1,643 this year. Moreover,
the quality of work received has also improved
significantly.
The Prize Presentation and Photo Exhibition
Opening Ceremony was held at the National Museum
of Singapore on 31 July 2012, and gracing the
occasion was Guest-of-Honour Dr Yaacob Ibrahim,
Minister for Information, Communications and the
Arts. Over 150 CDL business associates, friends
from the arts community, and family members of the
winners attended the event to witness the talents of
these young gems and congratulate them on their
achievements.
The 4th CDL SYPA 2012 photo exhibition ran
from 31 July until 2 September 2012 at the National
Museum. Following its conclusion, the artistic works
of the five top winners are currently on display at the
photo wall at Republic Plaza, CDL’s flagship building.

Mr Andrew Yee (above), overall winner of the CDL SYPA (Youth Category)
with his works.

The artistic works (right) of Mr Koh Chaik
Hong, category winner of the Young
Architectural Photographer Award, featured
CDL’s residential project, One Shenton.

The 13th Annual Business Awards comprises nine
categories and recognises outstanding British businesses
and/or Singapore based organisations with a significant
investment in the UK. This year, the highly-regarded Awards
received a record number of entries, with almost half the
finalists coming from Singapore companies.
CDL was judged on its clear explanation of its overall
business and CSR initiatives as well as the effectiveness of its
CSR efforts – demonstrated through measurable results – as
well as future plans. CDL’s win is representative of its long
standing commitment to integrate CSR into its corporate
vision, mission and commitments as well as strong belief
in striking a balanced triple bottom line in its business
practices.
Of its win, Ms Esther An, CDL’s Head of CSR
commented, “CSR is the bedrock of CDL’s business
philosophy and has been integrated into our corporate
vision, mission and commitments for close to two decades
now. As a responsible company, we aim to be transparent

and accountable to stakeholders who have interests
in our operations. As a developer, we are cognisant of
the fact that our operations have a significant impact
on the environment which also means that we are in a
position to make a difference. Hence, sustainability and
environmental conservation are amongst our top priorities
in our CSR strategy."

"Their programme is fully embedded into every aspect of
the business and has been consistently implemented over a
number of years.
CDL’s efforts have resulted in listing in three of the world’s
top sustainability indices. They are the only developer to be
awarded the inaugural Building and Construction Authority
(BCA) Green Mark Platinum Champion Award in 2011 and
have also achieved 21 Green Mark Platinum projects. Their
holistic approach to environmental management is extremely
comprehensive. Most impressive however is CDL’s bold
commitment to achieve 22% reduction in carbon emissions
by 2020 backed by an integrated plan to achieve it.
They are a shining example of a business which is both
fully transparent and accountable for its practices.
A worthy winner."
- The judges’ feedback on CDL’s submission
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		 Raising Funds 		
for ChildAid

at Flora Exotica, Charity Photography Exhibition

Honouring the Best
in Environmental Journalism
With entries of such high calibre, choosing the best was
always going to be a tough call for the judges to make. But
eventually, three winners were selected from a crop of 31
top-quality submissions at the inaugural Asian Environmental
Journalism (AEJ) Awards 2012.
Organised by the Singapore Environment Council (SEC),
the Awards comprised three categories, and the winners
were: Ms Grace Chua from The Straits Times for the CDL
Environmental Journalist of the Year category; Mr Augustine
Anthuvan (Mighty Mekong: Mother River of Southeast Asia),
MediaCorp for the Coca-Cola Environmental Story of the
Year; and Agence France-Presse for the TOYOTA Excellence
in Environmental Reporting by a Media Organisation
category.

From left: Mr Chew Chong Lim
from DBS, Mr and Mrs G K Goh,
Mr Kwek Leng Joo, CDL Managing
Director, Mr Ching Wei Hong from
OCBC, Mrs Winnie Tsao, Mr Alvin
Tay, Editor of The Business Times
and Mr Han Fook Kwang from
Singapore Press Holdings.

The winners were revealed on 23 August 2012 at Grand
Copthorne Waterfront Hotel and they received their awards
from Minister for the Environment and Water Resources,
Dr Vivian Balakrishnan.
Source: The Business Times © Singapore Press Holdings Limited.
Reproduced with permission.

Flora Exotica, a photography exhibition featuring rare and
unique flowers captured through the lens of CDL Managing Director
Mr Kwek Leng Joo, was first featured at the recent Singapore
Garden Festival held in July 2012. He has donated a selection of
these photographic works to ChildAid, a charity concert to help
underprivileged children. The money raised will go towards The
Straits Times School Pocket Money Fund and The Business Times
Budding Artists Fund.
The 18 photo works were exhibited at The Arts House at The
Old Parliament from 14 to 18 October 2012, using an artistic
conceptual representation of a Cocoon – a symbol of protection
providing refuge for its object of containment. The Straits Times and
The Business Times hopes to raise S$500,000 from the sale of the
photos at between S$20,000 and S$50,000 each.
At a reception on 17 October 2012, that was well attended by
over 130 associates and keen buyers, a third of the photo collection
was sold and more than S$150,000 was raised by the end of the
night, with the support of donors DBS, OCBC, Mr G K Goh, Mrs
Winnie Tsao and Axis Architects. Sale of the photos continues.
Interested donors may contact The Business Times.
The proceeds from the sale of the pictures would go a long
way to help make a difference to the students from low-income
homes who are being supported by the two funds and fulfill their
aspirations. The Straits Times School Pocket Money Fund provides

needy school children with school-related expenses,
such as pocket money to buy meals during school
recess and transport fares to go to school, while The
Business Times Budding Artists Fund provides funding
to nurture the artistic talents of underprivileged
children.

The AEJ Awards seek to recognise and reward excellence
in environmental journalism at all levels of society – from
passionate citizen journalists, to outstanding professional
journalists, to the environmental attitudes of overall media
organisations. Open to Asian journalists and those working in
and writing about Asian countries, the Awards also highlight
exceptional journalistic work and encourage continued highquality coverage of environmental issues in Asia.

Ms Grace Chua, the winner of the CDL Environmental
Journalist of the Year, was lauded for her timely, unbiased
and analytical work which offered multi-dimensional
coverage of a wide array of environmental issues.
The CDL Environmental Journalist of the Year was also
the category which received the most applications – a total
of 13 entries. Commenting on her win, Ms Chua said: “It’s
great that my work is being recognised but what’s more
important is that it has an impact on the environment and on
people.”
Ms Esther An, CDL’s General Manager, Corporate Affairs
and Head of Corporate Social Responsibility (CSR) observed
that Ms Chua was able to provide rigorous scientific analysis
of unfolding environmental events and at the same time, a
sympathetic, people-centric view of developments.
“Her passion for environmental sustainability can
also be seen through her active involvement across other
environmental spheres, such as panel discussions through
various blogs and over social media platforms like Twitter,”
Ms An added.
In the next edition of the AEJ Awards in 2013, two new
categories – the Environmental Photograph of the Year and
the Environmental Blogger of the Year – will be added. The
SEC will also be creating two distinct sets of criteria for print
and broadcast journalism.

On what inspired him to donate the photographs
to ChildAid, Mr Kwek said: “I’ve always believed in
the youth who will be the leaders of tomorrow. The
young, just like nature, can be fragile. They must
be nurtured so that they can bloom to their fullest
potential. I sincerely hope that my works can help
needy children to realise their dreams, providing them
the education and opportunities that can change their
lives and create hope for their future.”
Mr Kwek, a longtime philanthropist and keen
supporter of the arts, is also an avid photographer. He
has held a total of seven solo and group exhibitions
over the last decade. He is the author of Heart
Voyage – a series of three photo art books, published
in 2004, 2008 and 2011 respectively. To date, auctions
of his photo works and sales of his books have helped
raise some S$1.5 million for various worthy causes for
the needy and the environment.

From left: Ms Isabella Loh,
Chairman of SEC,
Dr Vivian Balakrishnan,
Minister for the Environment
and Water Resources, Ms
Grace Chua, Winner of the
CDL Environmental Journalist
of the Year and Ms Esther An,
General Manager, Corporate
Affairs and Head of CSR,
CDL.
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The Best Sustainability Reports Are

Built on Trust
By Dr Irene Herremans

If a report is published and no one
believes it, does it have any value? For
stakeholders to believe and use the
information in a sustainability report, they
must trust the company issuing it. The latest
Edelman Trust Barometer found that people
are more likely to believe negative rather
than positive information about a company,
unless the company is trusted. Trust comes
when companies provide credible information
– information that is accurate, useful, and
represents what a firm is actually doing.
Although 95% of Global 250 companies
provide sustainability reports, according to the
latest KPMG International Survey, this number
tells us little about the quality of the reporting
and whether it is trusted.
How to make your sustainability
reporting credible and trusted
To issue trustworthy reports, companies
need to have strong reporting systems and
communication approaches. High quality
organisational systems related to reporting
ensure accuracy of information. High quality
communications ensure that the reporting
is useful to stakeholders in their decisionmaking.
Key organisational systems related to
reporting include:
1. Clear corporate mission and
objectives. The report should evolve from
these commitments, to show the company’s
progress in fulfilling them. (Additional
policy statements may be necessary to give
sustainability sufficient emphasis.)
2. Organisational structures for managing
data. Managers should assign responsibility
for data collection, provide guidance on
data analysis, and discuss opportunities for
improvement.
3. Management systems that establish
sustainability as a priority. A corporate
commitment to sustainability leads to ethical
employee action even when performance isn’t
being monitored. For example, Suncor makes
the Chief Financial Officer responsible for
environmental and social indicators as well as
financial indicators, giving equal weight to all.
4. Review by an assurance provider and
a panel of stakeholders. Assurance providers
(auditors) verify data accuracy but will not
assess performance. The stakeholder panel will
Photos courtesy
of Mauri
Rautkari/WWF-Canon
comment
on both
reporting
and performance.

Sustainability reports, also called corporate
responsibility reports, citizenship reports,
and environmental reports, include any webbased, hard copy, or downloadable report that
contains information regarding an organisation's
environmental and/or social performance. They
can also contain economic information.

Stakeholders can provide feedback on
report readability and content – for example,
whether important themes are adequately
discussed and whether performance
is consistent with the organisation’s
commitments.
Quality communications involve:
1. Using the Global Reporting Initiative
(GRI) guidelines for reporting. The GRI has
been designed through a multi-stakeholder
process specifically to address the
informational needs of users.
2. Indicating progress by showing
performance against benchmarks
Companies usually compare their
performance to how they have done in past
years. Stakeholders are most interested
in how a company is doing compared to
the industry overall. In Canada, energy
companies often compare themselves
with the industry average provided by
the Canadian Association of Petroleum
Producers.
3. Demonstrating commitment by
setting targets. Targets should be related to
the company’s priority areas.
4. Communicating through multiple
channels. Diverse communication outlets are
necessary because sustainability reporting
has many stakeholders. Appropriate
channels include the annual company report,
the stand-alone sustainability report, the
website, and NGO partnerships such as
the Carbon Disclosure Project. Information
should be consistent across these various
channels.
According to KPMG, European
companies are global leaders in both areas
required for trustworthy reporting: reporting
systems and communications approaches.
North American companies are particularly
weak in their sustainability reporting
systems. Building these systems takes time
and effort; European companies may be
leading because they have been reporting
longer than North American companies.
Trust starts at home: Companies need to
believe in reporting
Companies need to see value in
reporting in order to make the effort
required. Ideally, sustainability reporting
is motivated by internal values or an
appreciation of the business benefits of

This article was originally published by the Network for Business Sustainability (nbs.net).
It has been reproduced with permission.

reporting. Too often, companies start
reporting due to external pressure: e.g.
from governments and institutional
shareholders. Environmental or social
disasters that question the social license to
operate can also spur reporting.
In these situations, companies are in a
defensive position, seeking to demonstrate
quickly that they are responsible citizens.
The company doesn’t have the internal
capacity to provide quality, trusted
information. More proactive companies,
beginning reporting in the absence of
external pressure, have time to develop the
internal systems and controls necessary to
report trusted information consistent with
their performance.
Once companies begin to report,
however, they often start to understand
the many benefits of reporting. There is
a business case for reporting trustworthy
information, though benefits are not
automatic and many are intangible and
difficult to quantify. Yet it’s possible to
understand how environmental and
social performance complement financial
performance. For example, Baxter, a
medical device and pharmaceutical
company, issues an Environmental Financial
Statement (EFS), which monetises the costs
and benefits of its stewardship activities.
On average, Baxter reports a return of
US$3 per year for each US$1 of investment.
Reporting allows the company to identify
exactly where to focus resources for the
greatest return.
The next step in reporting is integrated
reporting, in which environmental and
social information is combined with financial
statements in one report. Integrated
reporting shows that the company
understands how environmental and
social performance are complementary to
better financial performance. This kind of
commitment produces the most credible,
trusted reporting, and the most useful
information for stakeholder decisionmaking.

Spotlight on an Artist Sculpting Singapore’s Artistic Landscape
“Spotlight on an Artist” is a
new series showcasing artists in
Singapore who have participated
in CDL’s various outreach initiatives
in the arts. This issue, the spotlight
is on Mr Yeo Chee Kiong, winner of
The 2nd CDL Singapore Sculpture
Award in 2005.
A decade ago, CDL initiated the CDL
Singapore Sculpture Award to nurture
artistic talents and to cultivate a greater
appreciation for the sculptural art form
in Singapore. It was a “natural” medium
for a property developer to support as
sculptures do complement and significantly
enhances the aesthetic quality of a
building.
Mr Yeo’s winning sculpture, “The
Wind, Her Rain, And A Cloud Meets With
A Tree In the Monsoon Season”, had
wowed the judges with its strong artistic
form and design as well as poignant
environmental theme. The sculpture
is mindful of the tenuous relationship
between Men and Nature and showcases
the importance of balancing work and play
in the island city-state, in harmony with the
environment.
Since winning the Award in 2005, this
prolific sculptor has been busy honing
his art and was conferred the prestigious
Young Artist Award by the National Art
Council in 2006. More recent award wins
include the Grand Prize at the APBF
Signature Art Prize with the installation
art “A Day Without A Tree” in 2008.
He was commissioned by the Nanyang
Technological University to design the
Legacy Sculpture for Singapore 2010 Youth
Olympic Village, resulting in “The Wind
and Wings”. His proposed sculpture “A
Banquet” was awarded the First Prize for
the Expo Station at the Downtown Line Art
Competition 2012, organised by the Land
Transport Authority.

Mr Yeo shares his personal view of
the response he hopes to evoke from
those who view his winning sculpture for
the CDL Singapore Sculpture Award sited
at City Green which adjoins Singapore’s
First Eco-mall, City Square Mall, as well as
some of the reactions given by those who
have viewed it. He said, “A ‘formless’
form in presentation, my sculpture always
invites the viewer to further invent the
meaning, to identify/define the symbolic
shape through their very personal
experiences. It is always very interesting
when visitors share with me their version
of what they think my sculpture should
be. I truly enjoy how they describe the
sculpture in their very own way and
sometime the answer could be more fun
than the title!”

artwork production are the key factors.
The awareness of the general public in
appreciating the three-dimensional public
art in their working and living space still
needs to be developed further too.”

As with this Sculpture, the
environment remains a key theme
across all his works. Mr Yeo asserts,
“My sculptures are an open work
that allows viewers to further expand
their imagination beyond the physical
presentation. Therefore, an environmental
association is easily established once a
green title is coined. My work explores
how human beings perceive this
material world, and how aware they
are in experiencing the changes of the
contemporary environment/phenomenon
they are living in. This awareness towards
the changing environment in our daily life
is my key approach in recent works.”
Beyond dedication to his art, Mr Yeo
also continues to teach at various tertiary
institutions here to further cultivate the
artistic talents of our youth and maintains
that life as a sculptor is not easy. He
states, “The practise of sculpture remains
as one of the challenging art forms in
Singapore. For a practicing sculptor, the
constant challenges such as appropriate
studio space and high expenses in
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Dr Irene Herremans is a professor in the
Accounting, Tourism, and Environmental
Management areas at the Haskayne School of
Business. Her research interests focus on many
contemporary issues including management
and environmental control systems,
environmental performance, international
business, intellectual capital, and performance
evaluation.
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Mr Yeo poses with his winning sculpture “The
Wind, Her Rain, And A Cloud Meets With A Tree
In the Monsoon Season”, sited at City Green,
the urban park adjoining City Square Mall.
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